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According to our sample, the recognition of the wildfire risk reduction role of agricultural
fields would be preferably realised through public aids (58%), through social recognition
(53%) while 23% would like to capture it through the sale of the agricultural produce -see
Figure 5. The demand for public aid is more acute for respondents from Spain (68%) and
less intense for French ones (37%). The largest support of French respondents (48%) falls
in the willingness for a social recognition of this risk reduction role. Near 11% of the
sample do not see relevant any recognition as they do not perceive anything new in this
role. Besides, 13% do not have a clear opinion on this matter.
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Figure 79 - Wine growers’ and non-farmers’ responses (disaggregated at State level) to the
question "Following the recent forest fires, there is narrative of recognizing and/or
encouraging the tasks of prevention of wildfire damage caused by some agricultural
producers through the implementation of good practices (forest management, recovery of
crops in areas strategies, grass and cereal mowing management, innovations in soil
management...). What do you think?". More than one option was possible.

We requested about the potential interest in a label that would make explicit the role of
the fire-mitigating management of farmlands where their produce comes from (Figure 6).
Near one third (30%) of all respondents did not have a clear position, whereas 35% were
in favour of the new brand to recognize their effort in this area. Spanish respondents
were especially prone to a label that recognises their effort in this matter (40%), followed
by the recognition of their socio-environmental corporate responsibility (35%). Overall,
the respondents did not expect to improve their sales through such label (only 6%). The
most relevant negative predisposition towards the label stemmed from the current
excess of labels (23%). French respondents seemed to be the most sceptic regarding the
proposed brand (34% by aggregating both negative answers), owing to their low rates of
interest and high hesitance (45%). 23% respondents had a negative attitude due to the
extra effort this would imply for them.
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Figure 80 - Responses to the question "Would you be interested in incorporating a brand to
distinguish agricultural products that implement good practices in fire prevention into your
company/products?

2.2.3. Conclusion

Through a survey, the relation of wine sector actors -particularly vineyard managers-
with wildfire risk has revealed policy-relevant features for operationalising fire-smart
territorial strategies. Vineyard managers are key to wildfire risk mitigation, particularly
in Mediterranean regions where agriculture meets forests. Integrated vineyard and
forest management offers significant opportunities to reduce wildfire risks and enhance
landscape resilience. However, sectoral fragmentation, limited financial incentives, and
lack of awareness hinder effective integration.

Wine growers showing larger concern of wildfires locate closer to forests, count with
forests in their holding, and have experienced prior wildfire occurrence in their property
or its vicinity. Spanish respondents report larger rustic land area, more propense to
contain forests, show stronger wildfire concern levels and implement more mitigation
measures. Instead, French and Italian wine growers are more engaged in enotourism
and show the lowest fire concern. French lead in vineyard specialisation. Spanish and
French wine growers show the highest rates of forest management planning and are
more aware of fire prevention planning. The differing fire concern levels across
countries suggests the need for country-specific wildfire risk management strategies,
tailored to the specific fire risk culture, challenges and administrative (e.g. property size)
settings. Cross-regional collaboration could enhance wildfire preparedness by sharing
best practices.
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Sixty-five percent of respondent wine growers also hold forests, which on average
occupy between 25 and 40% of their property. This ratio varies from near 40% in France
to 83% in Italy. Our survey respondents indicate that their forest parcels tend to be
managed with lower intensity - due to limited knowledge, and/or profitability. Their
scarce forest management planning implies that targeted awareness raising, and
technical support is required, particularly in strategic zones for wildfire spread. In
holdings nearby forests, the agricultural produce as well as related infrastructure is
exposed -yet, our respondents report negligible insurance coverage and limited
knowledge on how to mitigate the wildfire risk.

This sectoral fragmentation calls for policy interventions that break down the
agriculture and forest silos and promote effective fire risk strategies that incorporate
productive landscapes. While only a small portion of more fire-concerned wine growers
are aware of wildfire prevention plans and their measures, those are mostly
implementing them. Still, these reported measures are skewed towards pre-
suppression infrastructure, whereas fire-smart territories may require vegetation
management. Fuel-reducing actions are generally costly, and likely not recovered
through the mainstream wine produce price. Financial mechanisms such as subsidies
and technical assistance are necessary to support vineyard managers adjacent to
forests in adopting wildfire mitigation practices. The format of such incentive could be a
fire-smart territory label, that could entail monetary benefits from public administration
and wine consumers, but also social recognition. Italian respondents are less keen to an
additional label, and jointly with the French they do not foresee improvement of sales.
Instead, Spanish wine actors show more enthusiasm for such differentiation. The mixed
reception of such fire-smart label underscores the crucial involvement of wine
stakeholders in its design and promotion, as well as to define its niche within the
current wine certification portfolio. This will ensure label acceptance -perceived as
rewarding and not burdensome- and effectiveness while adapting to the heterogeneous
wine sector realities along Mediterranean countries. Policies to educate consumers and
ally with retailers would enable the label viability. A coordinated, landscape-scale
approach to risk management will reduce wildfire risks and build more resilient
Mediterranean landscapes.
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3. Label development

3.1 Visual identity

During 2022 a professional designing company was hired to develop the visual identity of
the brand. The first proposals received were based on elements of the images commonly
related to wildfire risk management, such as maps, alert systems, wildfire mitigation
recommendations -see Figure 81 and Figure 82. Figure 83, Figure 84 and Figure 85 show
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Figure 81 - Inspirational images for the brand designers

Figure 82 - Inspirational images for the brand designers
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Figure 84 - Initial proposals based on inspirational materials Figure 83 - Initial proposals based on inspirational materials
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Figure 85 - Initial proposals based on inspirational materials
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the typography suggested, colours to be employed (a version with
green was discarded), characters with the topographic curves,
and shape of the logo, as well as black & white version.

As the project FIRE-RES already had a logo and brand image, the
naming of the brand was decided to be “FIRE WINE RESILIENT
LANDSCAPE" or “FIRE PRODUCT RESILIENT LANDSCAPE" in order
to give emphasis in the role of the farmlands at the landscape
level, and to include the positive element of “resilience” in the
words.

Therefore, the final accepted proposal is shown in Figure 86,
while the selected colours are shown in Figure 87. Finally, some
additional brand elements are shown in Figure 88.
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Figure 88 - Other brand elements of the FIRE WINE RESILIENT
LANDSCAPE and FIRE PRODUCT RESILIENT LANDSCAPE.

Figure 87 - Colours of the brand
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3.2 Typology of label usage

Two scales of brand use have been considered: the individual scale and the group scale.
In addition, there is the option of participating in a purely informative FIRE WINE network
for those who are interested in the subject but do not wish to use the brand. This network
arises from the demand for technical bridges between the agricultural and forestry
worlds in the field of fire.

3.2.1 Individual label usage

Individual use refers to a wine company that manages its interest in the brand in a
particular way, and whose practices adhere to fire-smart principles. Or an owner/ Grape
grower who, even if they cannot use it directly for marketing purposes, can associate a
winery with it. They may also wish to participate in the group from a ‘lobbying’ perspective
in order to promote/ to make known the services they offer and possibly benefit from
support in future programmes. Then the brand can give support in tourism development
initiatives.

3.2.2 Grouped label usage

Grouped use of the brand refers to legally constituted associations of producers (e.g.

Designation of Origin) whose members as a whole - or at least those adjacent to forest
areas - adhere to the beforementioned principles.

The group can be represented by wine sector association or forestry owner association,
as in several areas owners of land are included in both sectors.

3.2.3 Area/Territorial label usage

Areas as natural parks, communities of municipalities, common lands entities, that are
managed by a consortium or by an administration can use the brand. These areas have
usually already developed territorial management plans and strategies, and they have a
monitoring and coordination structure in place, which guarantees follow-up and
opportunities for fruitful exchanges with the CTFC, both from a fire risk prevention
perspective and a co-learning perspective.

3.3 Label Usage Requirements and recommendations

FIRE WINE RESILIENT LANDSCAPE & FIRE PRODUCT RESILIENT LANDSCAPE are brands
that aim to promote a responsible agriculture that keeps the landscape resilient to forest
fires. The initiative considers both mature, established experiences and projects to
recover abandoned agricultural land.

Both brands are owned by CTFC. By validating the use of the label, the research
organization guarantees the strategic location of production areas and the commitment
of the company/association/region to fire risk prevention. CTFC gives support in
implementing the brand, for example reaching more producers free of charge or at a very
low cost (covering the cost of technical staff for reviewing documentation + field visits)
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and in training for municipal and regional technicians on the role of agricultural fields in
fires and the brand.

The brand wants to be a support to prioritise branded producers in agri-food aid
programmes based on their positive action in mitigating fires, to accelerate regulatory
processes for brand users (farmers), to promote demand for branded products
(communication, public procurement).

The intended effects of this approach are to harness the power of the local agri-food
sector to strengthen mosaic landscape managers and to enable consumers to make
informed decisions based on the role of producers in the territories.

The technical requirements that condition the use of the brand basically try to cover the
cases when farmlands provide a positive externality to the society. This is translated into
location and management criteria. The vision is that farmlands contribute to a mosaic
landscape that holds a relevant risk of wildfire, that reduce the wildfire spread and thus
facilitate fire responders’ efforts during the wildfire event. Thus, plots situated in strategic
hills, valley or in interface with a main infrastructure or with dispersed housings become
key allies to be socially recognised.

Beside the minimum requirements, some recommendations can be deemed as suitable
after the field visit to improve the risk reduction, and plan future interventions in the
holding (e.g. planned installations). The label is associated with a logic of support and
promotion and should not be punitive or unrealistic demands.

The brand has been inspired by the “Ramats de Foc” (Fire Flocs) operating in LL Catalonia
since several years, as well as by other brands managed by CTFC. Conversations were
held with the Mosaic project also to explore the functioning of their label.

3.4 Location requirements
There are five criteria to be followed, as detailed in the next subsections.

L1 Landscape Context

A farmland parcel is not eligible in landscapes dominated by agriculture, given that the
risk of forest fire in the countryside is low (Figure 89). This is, other types of vegetation
fires may occur, but the main biomass component would not be forest or woodlands.
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Figure 89 - Aerial view of the landscape context
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A parcel is eligible if it is located in forest-dominated landscapes (see Figure 91), because
in this case cultivated plots are an important part of fire risk management. Intercalated
or adjacent farmlands contribute to landscape heterogeneity, thus reducing the
horizontal fuel continuity.

This requirement aims at distinguishing the parcels located in large agricultural areas
(Figure 90), often with monocultures of wine or other products, with little effect in the fire
dynamics except for those plots in their boundaries. On the contrary, mountain farming,
or dispersed farms constitute a great ally for firefighters.

— T e

Figure 90 - Example of parcel in a “sea of Figure 91 - Plot embedded in a forested
vineyards”. Ineligible. landscape. Eligible.

At an international level, the FAO defines “forests”'® as “Land with tree crown cover (or
equivalent stocking level) of more than 10% and area of more than 0.5 hectares. The trees
should be able to reach a minimum height of 5 meters (m) at maturity in situ”. Given that in
the Mediterranean, also shrublands are subject to relevant fires, we also note FAO's
definitions of:

“other wooded land” as “Land either with a crown cover (or equivalent stocking level)
of 5-10% of trees able to reach a height of 5 m at maturity in situ; or a crown cover (or
equivalent stocking level) of more than 10% of trees not able to reach a height of 5 m
at maturity in situ (e.g. dwarf or stunted trees); or with shrub or bush cover of more
than 10 percent”, and

- "Wildland” as “wooded areas, grasslands and other wild ecosystem”.

Despite the limited spatial requirement, it has been considered that forests of less than
3 hectares (this is, small forest patches, “bosquetes” in Spanish) do not allow for
developing a big wildfire, which means that response bodies could tackle that fire without

16 https://www.fao.org/4/ad665e/ad665e06.htm
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risk of large spread. The role of those farmlands in providing a socially relevant externality
is very low -unless there are other values at risk.

In case of doubt, the prospective applicant needs to contact CTFC to clarify any potential
case-specific situation.

L2 Minimum wildfire risk

The eligible farmland parcels must be sites located in areas with a minimum of risk of
forest fires. At an international level the FAO defines the wildland fire as “any fire occurring
in wildland regardless of ignition sources, damages or benefits”. At e.g. the Spanish level, the
Forest Law 43/2003 defines “forest fire” as a fire that spreads uncontrollably over forest
fuels located in the mountains (article 6.k). The wildfire risk needs to be over zero.
Therefore, land with gardens, urbanised areas, predominantly agrarian zones, etc are left
out.

This can be proved through maps of statis danger -see e.g. Figure 92. Other relevant
indicators could be Civil Protection maps, or strategic zoning maps. Therefore, location in
strategic zones are eligible but not only those areas.

For example, in Catalonia, relevant sources could be:

- The Static Fire Risk Viewer (website of Civil Protection):
https://pcivil.icgc.cat/pcivil/v2/index.html#41.59669,0.12212,27

- Strategic Fire Zones: Strategic Management Points (PEG), Strategic Management
Zones (ZEG), Perimeters of Priority Protection (PPP), Areas of Management
Promotion (AFG), as well as other relevant urban planning or territorial planning
documents incorporating fire risk management
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Figure 92 - Map of static wildfire hazard in Catalonia. The darker colours illustrate
municipalities with higher hazard, whereas light yellow indicates areas with negligible risk.
Source: Catalan Civil Protection (2025).

L3 Location with regard to forest area

The parcel needs to accomplish with some of the criteria (L3.1-L3.5), this is, not needed
to accomplish with all. The indicators to proof them are online viewers with parcel
references. For Spain it will be based on the SIGPAC platform viewer.

L3.1 The parcel needs to be located within the boundaries of the forest area or isolated
plots or groups of plots within a forest area. This means, at least on of the borders of the
farmland parcel needs to be adjacent to the forest or shrubland (Figure 93).

Figure 93 - Parcel and woodland boundaries
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L3.2 If the plot is not adjacent to the forest, it would be eligible if is located up to 500 m
from the forest boundary (Figure 94). The underlying criterion is that fire sparks typically
can jump up to 500 m.

F

Figure 94 - The first 500m strip bordering Figure 95 - Valley bottom, up to 500 m
forest land is eligible. eligible from the forest line

L3.3. If terraced (minimum one hectare) near the top of a forested hill, up to 500 meters
from the ridge is eligible. The underlying criteria is that the tops of mountains are
generally strategic zones to slow the spread of fire, with the fire sparks able to reach up
to 500 meters.

Figure 96 - Minimum 1 hectare on terraces or slopes and up to 500 metres from the ridge is
eligible.

L3.4: Location in a safety belt in the Wildland-Urban Interface is eligible. The underlying
criterion is the protection of vulnerable elements. Figure 97 illustrates what is a
hazardous situation (1), where the forest is adjacent to houses, (2) shows a desirable
perimeter of cultivated fields -e.g. “Aldea modelo” in Galicia, plans for “agricultural
reconquest” in Occitanie and Provence (France), and (3) a belt with silvopasture.
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Figure 97 - Location of eligible farmland parcels with regard to WUI.

The issue of protecting buildings is covered by legislation in various countries, which
defines a safety distance for brush clearing. In the case of minifundiums with high rates
of abandonment, such as in Galicia, efforts are being made to restore traditional
cultivated areas around villages through land banks and other land redistribution
programmes.

Figure 98 - Left: Security buffer in Wuildland-Urban Interface, which could be maintained
through targeted grazing. Right: Model villages in Galicia, with a perimeter of cultivated
farmlands.

In Catalonia (Spain), the Law 5/2003 of management of urban-forest interfaces, entails
the obligation to maintain 25 metres without vegetation around buildings and
warehouses before 31 May of each year. Other autonomous communities hold their own
norms, with varying distances and periods.
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In France, the legal obligations for brush clearing (Obligation Légale de
Débroussaillement, OLD) were introduced by the 1985 law on forest management,
development, and protection. The 2001 framework law on forests clarified its scope of
application. The Law No. 2023-580 of July 10, 2023, aimed at strengthening prevention
and combating the intensification and spread of fire risk, reinforces provisions relating to
OLDs and facilitates their implementation. OLDs apply in woods and forests in areas
exposed or particularly exposed to the risk of fire. These are determined by
interministerial decree. In these areas, the obligation to clear brush applies:

- within and up to 200 m from woods and forests, moors, scrubland, and maquis,
for brush clearing prescribed by Articles L. 134-1 and L. 134-2 of the General
Forest Code; also for buildings, construction sites and facilities of any kind, by
Articles L. 134-6. and roads open to public traffic by L. 134-10;

- within and up to 20 m from woods and forests, moors, scrubland and maquis,
for brush clearing prescribed by Article L. 134-12 of the Forest Code (railways);
however, in the event of a high risk of forest or vegetation fires, the
representative of the State in the department may extend this obligation by
decree to land of woods and forests located less than 200 m from the boundary
of the railway right-of-way;

- without specifying the distance from woods and forests, moors, scrubland and
maquis, for the brush clearing prescribed by Article L. 134-11 of the Forest Code
(overhead power lines).

Figure 99 - Document realized by Cavalaire city (Provence)
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In Portugal, the law No. 123/2019 (of October 18, Third amendment to Decree-Law No.
220/2008, of November 12), establishing the legal framework for fire safety in buildings'”.
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Figure 100 - Document on WUI requirements by Braga City (north of Portugal)

L4 Minimum area
The minimum extension is 1 hectare, or 0.5 ha if located on a slope or terraced area.

The underlying criteria is effectiveness on fire behaviour. It is more difficult and costly to
maintain cultivated fields on steep slopes and old dry-stone terraces, which are typical of
inland Mediterranean landscapes. This is why we accept smaller areas in mountainous
regions.
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Figure 101 - Extension requirements according to the location of the parcels.

7 https://www.cm-braga.pt/archive/doc/Manual_de_Gestao_combustivel.pdf
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L5 - Location adjacent to forest land and infrastructure

Public infrastructure such as road and highway networks must be protected from
wildfires. Roads and railways may be sources of ignitions (e.g. sparks from train wheels
on the tracks - Figure 104, cigarette butts thrown from cars, and in the case of energy
infrastructure, there can also be electrical sparks), but also their normal functioning may
be interrupted in case of a wildfire (Figure 103). At the same time, travellers using roads
and trains may also find themselves stranded on the road in the event of a fire. The
underlying criteria here would be the reduction of the exposition of those critical
elements.

Figure 102 - Location of eligible farmlands with regard to infrastructure elements.

Figure 103 - Wildfire affecting a highway Figure 104 - Burnt area on a railway

3.5 Farmland infrastructure
There are a few minimum requirements to accomplish, namely:

1. Maintain roads for accessing the plots (if managed by the producer) accessible.

12. Commitment to facilitate irrigation pools or reservoirs (if they already exist) as water
points for firefighters.
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I13. Commitment to make the fields available to firefighters for manoeuvres during the
fire event.

Figure 105 - Vineyard in the middle of the mountains of Serres d’Ancosa, Penedés DO, Spain:
access to the field is maintained for tractors and therefore fire trucks.

3.6 Farmland management
There are minimums to accomplish:

G1. Maintain active farmland adjacent to forests.

This indicator is to be proved during the field work and through regular satellite
information.

G2. Reduce fuel in areas adjacent to forest at the end of spring. Maintain vegetation in
the strip adjacent to forest as low as possible during fire season (clearing, mowing,
avoiding cover >1 year old, managing cereal crops with special care, etc.).

G3. Commitment to make fields available to firefighters for manoeuvres during fires.
This indicator must be granted through a commitment letter.

G4. Commitment to mow when indicated.

- Before afire: by the Department responsible for agriculture or local or regional
fire alerts.
- During a fire: by the firefighting services.

G5. Plan to reduce work that may cause ignition.

This indicator is to be granted through a written reflection of the agricultural practices to
be conducted during summer, to identify which ones may entail ignitions, and plan their
rescheduling.

Gé6. In the case of agroecological or biodynamic farming, or agri-environmental measures
that maintain vegetation cover between rows (for biodiversity), establish a specific
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methodology to limit the spread of fire to the perimeter of the target plots or farm during
the fire season.

3.7 Recommendations

After the field visit, CTFC can suggest complementary actions with a timesheet adapted
to the situation of the farmer. Fire Wine initiative must not constitute a complication or
an excessive effort for the operator.

These actions, not mandatory, can be planned for the coming years. New commitments
are not imposed, but guide new cultivation decisions based on good practices for fire
mitigation.

For example:

- Toenlarge access roads to 2.5 m

- Tointroduce grazing between rows and in the forest (internalisation of a
shepherd or agreement with an external shepherd)

- Conduct a Forest Management Plan - for those who are also forest owners,
individually or jointly, applying official guidelines or similar, reducing density,
pruning or thinning

- Adoption of agricultural/forestry insurance

- To plan fuelbreaks in strategic zones or areas bordering the forest areas.

- Toinstall new fuelbreaks that are accessible to the fire brigade.

- Stay trained and informed: link to local or regional forest fire risk management
systems.

- To become member of agricultural associations, ADF (in LL Catalonia),
Association of Forest Owners, or similar.

- Tosign up for emergency alert channels or similar.

108



D3.2 IA 3.1 BRIEF: DEVELOPMENT AND DEMONSTRATION OF A “FIRE WINE” LABEL

- To participate in innovation projects (technical, socio-economic, environmental,
etc.)

3.6.1 For collective use of the brand

Additional requirement of the suitability of actions at the landscape level of the structure
of forest masses adjacent to crops will be analysed for greater effectiveness in horizontal
fuel reduction and reduction of crop damage (losses, smoke taint) - e.g. thinning.

3.6.2 For new producer installations

While it is highly valued that new farmers establish, the label will be awarded to those
who ensure a feasible business model that can maintain the farmland during at least a
minimum period of 5 years. Therefore, they need to proof indicators of the initiative's
viability:

- Agricultural use to be given: vineyard, fruit trees, crop rotation, etc.
- Accessibility to the farmlands
- Planned mechanisation

- Soil and agronomic suitability: brief justification of the suitability of the crop to be
planted for the land of the potential plot. FIRE-WINE/PRODUCT (e.g. Casado et al,
2024)

- Water availability (rainfall and/or irrigation, depending on the crop)

3.8 FAQs on the label requirements

FAQ1. If | am a winery or winegrower and | also have almond orchards, can | use both
labels? Yes. The contract will cover all types of production managed by the same
individual or legal entity that wishes to obtain certification, and field inspections will also
be carried out jointly for efficiency.

FAQ2. If | am a cooperative with 50 members, how can | use the brand on the bottles
we produce? The cooperative may use it in its general communications (website, leaflets,
presentations, etc.). In terms of production, it will be limited to the equivalent ratio of
what the FireWine/FireProduct plots have contributed. If only 10 members join the brand
and in one year their fields have contributed 10 tonnes of the total 100 tonnes produced
by the cooperative, then only 10% of the bottles may carry the label. The production of
these plots must be monitored.

FAQ3. Which legal entities can participate in the ‘territorial’ category? Designations of
Origin, Consortia for the management of a territory, Natural Parks, rural development
entities in an area, etc.
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4.Business Model and labelling process

The brands developed through FIRE-RES seek to complement existing brands in the field
of bioeconomic products and regionalisation, relying on them in their regions of origin,
where they have already done significant work to raise consumer awareness, and serving
as an umbrella to promote their working methods in other areas of Spain and Europe.
Although it has been detected that the wine sector already has a large number of brands,
we have noted the interest of some potential producers in participating in this brand. The
FIRE WINE RESILIENT LANDSCAPES brand is aimed at the wine sector, while the FIRE
PRODUCT RESILIENT LANDSCAPES brand is aimed at other agricultural and livestock
products. This brand can be used by European producers and is being structured for use
in Portugal, France and Italy, as well as Spain. The brand requires producers to adhere to
a series of management principles, which are checked periodically. These principles
follow the Guide to Good Agricultural Management Practices for Fire Risk Reduction
currently under development. Therefore, once compliance with these principles has been
verified, the brand can be used both by the company and for its products.

4.1 Labelling process

The entity that owns the brand is the Forest Science and Technology Centre of Catalonia
(CTFC), but for different regions, there will be collaboration with leading entities in the
agroforestry field for operational contact regarding the use of the brand. The procedure
has been designed to be as simple as possible administratively but technically consistent.

Figure 106 illustrates the process, as it would begin with the producer contacting the
CTFC. A series of basic documents will be requested regarding the location of the plot, its
ownership, some productive and institutional characteristics.

The farmer or the representative of an association, PDO or area can contact CTFC through
FireWine website: “Request adhesion to the FIRE WINE RESILIENT LANDSCAPE or FIRE
PRODUCT RESILIENT LANDSCAPE® brand”: a first form can be filled and mailed directly.

Once this documentation has been checked and analysed, CTFC requests the applicant a
questionnaire (Annex 8.2) and Excel Spreadsheet detailing the parcels that would be
included, specific to the producer's characteristics, investigating the implementation of
risk reduction practices, as well as possible risks of using the brand.

Once the feasibility has been analysed on paper, it remains to be verified in the field and
adapted to the particular context. CTFC transmits the producer's request to the
collaborating entity and facilitates contact and verified documentation. The role of the
collaborating entity will be to verify the information collected on site, with particular
emphasis on risk reduction factors (Annex 8.3).
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Figure 106 - Process to obtain the Fire Wine or Fire Product label.

As a result of this field visit, a compliance report is issued along with observations and
specific technical recommendations for the producer. If this report is positive, CTFC
proceeds to prepare the brand membership contract, with the specific agreements as
found. A contract of 5 years, renewable, encourages the farmer to continue its efforts, to
maintain the fields in production.

This contract will allow the producer to use the brand and obliges them to report when
information is required to verify continued compliance, as well as to facilitate access for
visual verification of the commitments made during the established period. Failure to
comply with the commitments will result in the loss of the right to use the mark. In the
case of group use of the brand, the procedure will be similar, but it will be the association
that acts as representative of the different members in discussions with CTFC. It must
therefore provide the documentation jointly, bringing together

The cost of this use must be very low, simply to cover the expenses of CTFC and the
collaborating entity's personnel, and those arising from the corresponding field visits.

4.2 Business model

By working closely with INESCTEC within the WP6 activities (subtask 6.4.1), the following
reflections were developed.

Key Exploitable Results
We identified four Key Exploitable Results (KER) (Figure 107) that can be simplified in two
main results:

- The labels “FIRE WINE"” /“FIRE PRODUCT” for product or provider differentiation,
visibility and access to administrative support: very few of previous solutions are
considering the risk mitigation ecosystem service of the agriculture sector
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- A network to share experiences (farmers feel isolated in facing challenges): many
networks stop their development at the end of the financing, our value would be
demonstrated through time.

- The label “FIRE WINE/PRODUCT ZONE" (for visibility and promotion of good
practices, a support for management): socioeconomic and transversal
understanding of landscape and challenges

- The methodology of developing the labels and access to communities:
socioeconomic and transversal understanding of landscape and challenges
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Figure 107 - Identification of KER for this Innovation Action
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Figure 108 - Detail of the four KER
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PROBLEM DESCRIPTION:

Extreme fire risk is growing, climate change is becoming evident, production is
decreasing, and prices & sales are somehow decreasing too. Producers are not prepared
to face these challenges. There are expectations from society of more security, but
producers are responding to global market economy dynamics, which can be
contradictory.

Producers want:

1. consumers to buy their products (local),

2. consumers to understand and appreciate the huge efforts they are assuming
for the interest of all inhabitants- recognition,

3. to decrease costs and time dedicated to administrative declarations and
demands (land clearance: to clean up the forest and to cut trees, to “(re-
Jconquest” lands)

4. to decrease costs of exploitation (cost of maintenance of paths and further
lands)

5. to reduce losses (fire events, climate events as drought, fauna)

6. easy access to support and information

7. support in managing landscape (to decrease conflicts as renewable energy
development f.e.): holistic understanding (not only fire risk)

Extreme fire risk is growing, biodiversity is decreasing, society is more urban and there is
a lack of knowledge and support. Producers are called "gardeners of the landscape" but
they don't want to be part of a" collective management", they don't trust the institutions
(European, National, Locals).

Natural Area & Territory managers want:

1. to decrease the risk of losses for all inhabitants in case of fire events

2. to show off the quality of their management (concrete results)

3. to create local communities -including producers- to face the complexity of
environment management

4. producers to be partners of their project / strategies

5. to increase the resiliency of the territory

PAINS: Growing extreme fire risk. few knowledge, few interest. Alimentation global
market doesn't consider it

GAINS: Managed landscape, security, resilient communities, local bioeconomy

SERVICE DESCRIPTION: A brand: list of requirements, contract of 5 years with CTFC to use
the brand, initial visit and control visits of CTFC expert to identify existing good practices
and possible efforts to develop within the 5 years
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SERVICE BENEFITS:

Individual brand & network: to give support to current marketing of wineries and
companies (environmental responsibilities), to give easy access to experts and info, to
give access to administrative support and facilitations, to increase visibility of the product
(local market, restaurants?)

Brand & methodology: to make easier the exchanges with producers- understanding
better their challenges and difficulties, to give them back a recognition for their efforts,
to create a new line of communication with inhabitants, to increase the preparedness of
local people and the resiliency of the landscape, to define a strategy of landscape
management thanks to a combination of biodiversity conservation and fire risk
management.

USERS: Wineries, grape growers, producers, associations (for Zones: managers of PDO,
NP...)

CUSTOMER: Wineries, grape growers, producers, associations, administrations and
governments

VALUE PROPOSITION:
Individual branding provides visibility, it identifies a challenge and its conditioning, it gives
support in administrative processes

Zone branding: our solution provides understanding and communication about fire
events, it favorizes collective management and awareness

MARKET TRENDS

Number of producers (agriculture) is decreasing (land abandonment, concentration of
lands, ageing of producers) - Idem for wine (number of consumers of wine is decreasing,
global market is instable)

The market is looking to maintain productivity and to get rid of extreme fire risk.

In the case of individual enterprises, their market doesn’t understand the difficulties
linked to the distances between the places of living (cities) and potential productive lands
(mountain). It does not realize the extent of the pressure exerted by wildlife in vineyards.
The antialcohol lobby participates in the evolution of consumption of wine. In the case
of Zones, the market doesn't figure out the biodiversity loss, the landscape management
conflicts and the challenges of security (linked to habitat fragmentation for example).

Some current solutions would be to streamline the management (administrative
processes) and to work on fire risk planning and management for the whole zone.

It would need more recognition of the efforts that are made by the agriculture sector to
maintain the safe and nice environment. On the other hand, zone management implies
collective and coordinated actions.

If we consider that about 40 regions are with fire risk issues in Europe (as per the
projected forest fire risk in Europe (European Environment Agency), that about 100 wine
producers are close to forests in these regions,
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If each one pays 200€ per year (CTFC costs :1 expert, 44€/hour, evaluation of number of
hours by CTFC team: it includes the first visit, management of the contract and control

visit.

The estimated market size would be: 40 x 100 x 200 = 800.000€
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5.Communication and Dissemination

5.1 Communication Plan

The Fire Wine initiative is a pilot project in the agroforestry and viticulture field promoted
within the framework of the European initiative FIRE-RES, funded by the Horizon 2020
program, and coordinated by the Forest Science and Technology Center of Catalonia
(CTFC), with the aim of implementing innovative strategies for fire prevention and
sustainable land management. The project integrates the use of the wine-growing
landscape as a green infrastructure for the productive prevention of forest fires, and
promotes a new fire culture adapted to climate change, which focuses more on risk
prevention than on extinction. Furthermore, it promotes vineyards as a key element of
resilient landscapes, prepared to prevent and mitigate major forest fires. The initiative is
developed by wineries, forest owners and winegrowers from Catalonia, Spain, France,
Portugal and Italy.

From the communication point of view the objective is:

1. To position the project as an innovative model of agroforestry management as a
way to prevent fires and to spread the story about environmental and territorial
co-responsibility.

2. To disseminate, through this project, the role of wine as a natural and productive
resource among society, consumers and the different actors involved in the wine
sector; and to promote awareness of the relationship between wine, land
management, climate change, and a new culture of coexistence with risk.

3. To give visibility to the wineries that participate in the network and promote social
responsibility through a badge that can be incorporated into their products, their
promotional material or website. This badge recognizes the commitment to
environmental and territorial management.

4. To promote transversal communication between science, territory and society.

5. To contribute to the global impact of the FIRE-RES project.

5.1.1 Target audiences

Wine producers (who will form the future network, in the process of growth and who are
necessary to promote the culture of wine as a natural source of inspiration), agricultural
technicians, firefighters, public entities and conscious consumers.

Contact with the general publicis also sought in order to generate awareness and interest
from the consumer's point of view. However, among the public, the media and
representatives of the administration and those responsible for public policies on land
management are also important.
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5.1.2 Channels
Face-to-face and online events and seminars, press releases, digital awareness
campaigns. Also, social networks.

5.1.2.1 Website

A website was set up in 2022: www.firewine.eu This site allows us to share the progress
of the Fire Wine initiative, respond to current events, and promote the work of associated
experts. Since August 2025, a form has been available to initiate membership
applications.

The website consists of a presentation of the project, a collection of articles, posters, and
PowerPoint presentations that were presented in 2022-2024, as well as a photo gallery of
the territories visited, videos, blog articles by the team and external experts (15u), and a
press review. Most texts are translated in 4 languages: Catalan, Spanish, English and
French.

Figure 109 - website homepage
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Figure 110 - Screenshot of the website section for applying for the label.
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Figure 111 - Website section on blog items
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5.1.2.2 Social media
Initially, profiles were opened on Facebook, Twitter, LinkedIn and Instagram (see

. -
r L
.’
. » .
I Figure 112, Figure 113 and Figure

114). The Twitter algorithm change (X) did not favoured the promotion of a technical
profile such as Fire Wine, which defends certain more critical information codes. For this
reason, it was decided to open the BlueSky profile, but this network has not consolidated

as expected.

By 2025, the main diffusion channels of the initiative on social networks are Instagram
and LinkedIn, where there has been sustained and organic growth. Content has been
disseminated on a regular basis, maintaining visual and narrative coherence. We have
targeted an organic audience that has been growing slowly and that is increasingly
consolidating, since the project is gaining weight.

The decision to maintain an organic growth of social networks, however, has not
conditioned a sustained growth over time, with the guarantee that each new follower
gained is a person or institution interested in the project and supporter of the underlying
narrative -e.g. wineries, processors, winegrowers, forestry professionals, scientific
community, etc.
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Figure 112 - Bluesky profile by July 2025 -
L

Figure 113 - Twitter profile
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Figure 115 - LinkedIn development indicators by July 2025
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5.2 Media coverage during the project lifetime

Table 4 - Compilation of media coverage of Fire Wine during FIRE-RES project.

b Media Date
Des vignes pour maitriser des incendies la revue des July 2023
oenologues
th
Vinyes de Foc vilaweb.cat 14" oct 2023
El reneixement del paper de l'agricultura respon el punt avui 20t oct 2023

al relat de petits i grans cellers

Les vinyes com a talla foc, que sons els vins de
foc

catalunya radio
programa Tast Vertical

13t nov 2023

Neix la generacié dels vins de foc

ARA

21st
2024

january

De vinyes, boscos i incendis

RTV Vilafranca,
programa "de vinyesy
vins"

5% june 2024

Un projecte promou les vinyes del Bages com a

. - . Regio7 15" dec 2024
eina per prevenir incendis
th i
Vifedos que apagan llamas Vadevi 2025 january

Paisajes resilientes al fuego

RTVE El escarabajo
verde

18" may 2025

Barcelona - cultivos y pastos para la prevencion
de incendios

Radio 5 rtve.es

28" may 2025

La UE autoriza los sellos Fire Wine y Fire Product 27t august
. . Forbes
para reconocer la lucha contra incendios 2025
La UE crea dos segells per reconéixer vins i 27 august
productes agraris conreats en finques que actuen | Nacio Digital 2025
com a tallafocs
27t august
Vinyes per apagar incendis Vadevi 2025
Aprés les mégafeux, repenser I'habitabilité des . 29th august
. . . . Mediapart
régions dévastées 2025
th
Etiquetas de Vida El Punt Avui >" September
2025
Distincid per a pagesos i cellers compromesos 348 9t September

amb la prevencié d’incendis forestals

2025

Europa avala una marca per donar valor a les
vinyes que fan de tallafocs

La Vanguardia

11t September
2025

Vihas contra el fuego, proyecto pionero para
evitar megaincendios

Publico

18" september
2025

De xerrada amb... firewine

Podcast “Tocat pel Vi"

18" september
2025

Media impact after the 2023 collaboration CTFC-CEPVI on the Debates - local media around

the PDO Penedeés

El Mosaic agroforestal com a font de recursos
centrara el cicle de tertulias del CEPVI

Gremi Hosteleria

Penedes

22nd
2023

February
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https://forbes.es/economia/787102/la-ue-autoriza-los-sellos-fire-wine-y-fire-product-para-reconocer-la-lucha-contra-incendios/
https://forbes.es/economia/787102/la-ue-autoriza-los-sellos-fire-wine-y-fire-product-para-reconocer-la-lucha-contra-incendios/
https://naciodigital.cat/impacte/terra/la-ue-crea-dos-segells-per-reconeixer-vins-i-productes-agraris-conreats-en-finques-que-actuen-com-a-tallafocs.html
https://naciodigital.cat/impacte/terra/la-ue-crea-dos-segells-per-reconeixer-vins-i-productes-agraris-conreats-en-finques-que-actuen-com-a-tallafocs.html
https://naciodigital.cat/impacte/terra/la-ue-crea-dos-segells-per-reconeixer-vins-i-productes-agraris-conreats-en-finques-que-actuen-com-a-tallafocs.html
https://vadevi.elmon.cat/vins/vinyes-per-apagar-incendis-147583/
https://www.mediapart.fr/journal/ecologie/290825/apres-les-megafeux-repenser-l-habitabilite-des-regions-devastees
https://www.mediapart.fr/journal/ecologie/290825/apres-les-megafeux-repenser-l-habitabilite-des-regions-devastees
https://www.elpuntavui.cat/opinio/article/8-articles/2572039-etiquetes-de-vida.html
https://el3devuit.cat/2025/09/09/134093/vins-i-caves/distincio-per-a-pagesos-i-cellers-compromesos-amb-la-prevencio-dincendis-forestals/
https://el3devuit.cat/2025/09/09/134093/vins-i-caves/distincio-per-a-pagesos-i-cellers-compromesos-amb-la-prevencio-dincendis-forestals/
https://www.lavanguardia.com/encatala/20250911/11048694/europa-avala-marca-per-donar-valor-les-vinyes-fan-tallafocs.html
https://www.lavanguardia.com/encatala/20250911/11048694/europa-avala-marca-per-donar-valor-les-vinyes-fan-tallafocs.html
https://www.publico.es/sociedad/vinas-fuego-proyecto-pionero-evitar-megaincendios.html
https://www.publico.es/sociedad/vinas-fuego-proyecto-pionero-evitar-megaincendios.html
https://open.spotify.com/episode/6hvmXEHSTLWV9ZdMJwZ5Cc
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La idea del mosaic agroforestal centra la primera
jornada del cicle de tertulies del CEPVI

RTV Vilafranca

22nd
2023

February

Tertulia sobre Espais Oberts al servei de la

19t april 2023

ciutadania organitzada pel CEPVI La Fura
Les aliances entre sectors i el valor economicdel | _. . . 19% april 2023
- Eix Diari
mosaic agroforestal a debat
La visio idil-lica del mon rural i el conservacionisme Eix Diari 6t December
de I'administracio entrebancs per a la gestio 2023
Media impact after the 2023 workshop
El Vinseum acull avui la presentacié del projecte 17% oct 2023
el cargol

europeu Fire Wine-Vins de Foc

Vins de Foc

RTV Vilafranca

17% oct 2023

un projecte europeu busca convertirs els cellers
en paisatges preparats pero contenir incendis
forestals

ccma.cat

17% oct 2023

un projecte europeu busca convertirs els cellers
en paisatges preparats pero contenir incendis
forestals

la vanguardia

17" oct 2023

un projecte europeu busca convertirs els cellers

17" oct 2023

en paisatges preparats pero contenir incendis | la republica

forestals

un projecte europeu busca convertirs els cellers 17t oct 2023
en paisatges preparats pero contenir incendis | eix diari

forestals

un projecte europeu busca convertirs els cellers
en paisatges preparats pero contenir incendis
forestals

diari de girona

18™ oct 2023

un projecte europeu busca convertirs els cellers
en paisatges preparats pero contenir incendis
forestals

revista baix emporda

18™ oct 2023

A European project seeks to turn wineries into

18 oct 2023

landscapes prepared to contain forest fires time news
vins de foc per preservar el paisatge vadevi 20" oct 2023
Marc Castellnou : "El pages fa prevencié vilaweb.cat 21% oct 2023

d'incendis i la hi han de remunerar"

Some excerpts of the media impacts are shown below.
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Figure 116 - In Radio Vilafranca, with Victor Cornejo (gastronomy and tourism stakeholder),

04/06/2024
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Figure 117 - Summer 2024, diffusion of a video through FIRE RES website and social networks

5.3 Dissemination events

2023

Three debates have been organized with CEPVI (Wine Landscape Study Center) for their
annual cycle of debates in the wine tourism school of Catalonia. CEPVI is a local
association in DO Penedes, which is the main region of wine production of Catalonia.
These debates have been held with the support of the Town Hall of Vilafranca del
Penedes. They focused on Agro-Forestal Mosaic management, which was the traditional
landscape of this region. Three lines of debates were defined in relation to the public’s
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concerns, reflecting the difficulties between agriculture and forest sectors: the economy
of forest and agriculture, the difficulties between public and private management and
uses, the fire risk management as defined in the new planning of Territory Vegueria
Penedes by Generalitat. Between 20 and 30 people attended the sessions.

22" February: “The agroforestry mosaic: forest, crops and herds - The resources.”

UL S L S
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19* April: “The agroforestry mosaic: open spaces at the service of the public?”

% sas v e
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28" November: “The agroforestry mosaic and wildfire risk”
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July 2023: 2™ Fire in the Earth System International Congress, in Granada, Spain. Oral
presentation to fire experts and researchers. Whole day exchanges. About 40 people.

Figure 118 - Soazig Darnay explaining in the Granada congress.

17 of October of 2023 International seminar at VINSEUM (wine museum of Catalonia) in
Vilafranca del Penedes. A whole day of presentations to experts. The program is available
as
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Figure 120 - Elena Gorriz presenting at the
Seminar

Al § -
Figure 119 - Seminar announcement.
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Figure 121 - Programme of the international seminar.

2024
8™ of April Spring Meeting of OIV (International Organisation of Wine), in Dijon
(Burgundy). Presentation of FireWine innovation to the SUSTAIN group of OIV, working

127



D3.2 IA 3.1 BRIEF: DEVELOPMENT AND DEMONSTRATION OF A “FIRE WINE” LABEL

group on the sustainability of the vineyard and the wine production. About 20 people in
the room and 30 online.

Figure 122 - Presentations at the OIV congress.

17" of May: online participation with professor Ascoli in the workshop “Stop ai roghi, quali
strategie per una gestione degli incendi in Sicilia” organized by wine sindicate of Siracuse,
Sicily, Italy. About 40 people in the room.

;& “teary

- ..{

e B |

ﬁ
- 0‘.’
v wnnd SN

. -,
.

Figure 123 - Online seminar contribution
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12 of July: 3 edition of VINYAMICS in Pla de Manlleu, organized by Wine producers

association +500. Presentation of Fire wine and animation of a debate. About 30 people
in the room.

.

Figure 124 - Participation at the VINYAMICS festival.

28" of September 9™ Jornada Plantes Oblidades, Col-lectiu Eixarcolant, Igualada, Anoia,
"Gestionar el paisatge davant el risc d'incendi". Oral presentation

Figure 125 - Contribution to the technical talks in Igualada

8 of November - 8" Mediterranean Forest Week

Presentation of a poster, participation of a parallel session organized by the European
Forest Institute, and co-organization of a field visit in Barcelona province: visit of a
vineyard and winery in Bages district.
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Figure 126 - Poster presented at the Mediterranean Forest Week in Barcelona
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Figure 127 - Field trip explanations within the 8th Mediterranean Forest week

21 November: Workshop organized by Futura Penedés Foundation: “Gestié forestal,
gestio sostenible i els seus actors” at the premises of Consell comarcal del Alt Penedeés.
This event gathered key economic and governance actors or the county.
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Figure 128 - Images of the Future Penedes seminar

3" December workshop in Bages PDO
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-
Figure 129 - Images of the workshop presentations and debates (CTFC team, wine growers)

12* December PATT workshop with APF Miralles Orpinell

Figure 130 - Launch of the workshop in Miralles

2025
16" May oral presentation and poster within the RESALLIANCE and ECOADAPT European
projects meeting in St. Sadurni d’Anoia.

Figure 131 - Presentation at the ResAlliance and Ecoadapt project meeting

132



D3.2 IA 3.1 BRIEF: DEVELOPMENT AND DEMONSTRATION OF A “FIRE WINE” LABEL

20" May Brussels FIRELOGUE clustering event - presentation of a poster

Figure 132 - Participation in the FIRELOGUE event in Brussels

11** June RESALLIANCE workshop in Terma Alkmanos, llisia, Athens, Greece organized by
the Institute of Mediterranean Forest Ecosystems (IMDO) of ELGO DIMITRA - distribution
of flyers and short paper by the organizers.

L

Figure 133 - ResAlliance workshop in Greece

16"-20" of June in Gijon, 9th Spanish Forestry Congress, organized by SECF (Spanish
society of Forest sciences). Presentation of a poster and short paper.
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Figure 134 - Poster presentation at the 9" Spanish Forestry Congress

1=t July recognition of Fire Wine as good practice from EU Commission, both from the DG
on Agriculture & Food and the EU Emergency through their social media and online sites:

https://agriculture.ec.europa.eu/media/stories/vineyards-wildfire-prevention_en
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6.Labelled companies

On 23 of September 2025 the first contract was signed with ABADAL winery, one of the
main wineries of PDO Pla de Bages (LL Catalonia). Several media echoed this signature.

Figure 135 - Signature of the first FireWine contract with ABADAL.

By 15 of October 2025, we have 13 winery in process of labelling FireWine, and 2
FireProduct (a producer of aromatic plants and another on farmland). These applications
come mainly from LL Catalonia, but also from LL Galicia and LL Canary Islands. In addition,
dialogue is being also held with two associations representing dozens of wine growers. In
this case, the grape harvesting season, jointly with the inherent complexity of gathering
all their members agreement, is delaying the contract signature.

The objectives for 2025 is to reach around 20 wineries and 2 territories to be labelled.
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7.Final reflections and Next steps

The work conducted during the FIRE-RES project has allowed for making visible the
relevant role of farmland managers in the wildfire risk management, for operationalizing
a set of farmland practices that are beneficial to mitigate the risk, for developing a
commercial label that distinguishes those that are currently applying such practices, and
for starting the dissemination across mainly Mediterranean and Atlantic Europe.

The field work has emerged the strong difficulties faced by winemakers but also other
farmers operating in the agriculture-forest interface. They are in a crucial economic
situation, as they face several challenges (wild fauna, mechanical and water accessibility,
trees competition), and their continuation is often under question -also due to agrarian
succession processes. However, from a wildfire risk mitigation perspective, their
maintenance is crucial, and the valuable externality (in terms of regulatory ecosystem
service) they are producing needs to be socially recognized and financially rewarded -if
with traditional markets these activities cannot be maintained. The brand has been
developed precisely to cover this niche.

In order to scale-out the label adoption to other European regions, particularly fire-prone
areas, institutional alliances are required. While CTFC has started dialogues with FIRE-RES
partners and initiatives alike (chiefly, Proyecto Mosaico in Extremadura, Gran Canaria
Mosaico, Ramats de Foc initiatives), further collaboration agreements are needed to
ground the label procedure in a feasible manner in other countries. These agreements
with existing, local brands are necessary to join a message for policy advocacy (e.g. at a
European scale), while respecting the particularities and local efforts already conducted
by each entity.

The Fire Flocks operates in Catalonia, and aims at facilitating shepherds to graze in
strategic fire risk management areas and advocate for a remuneration of the ecosystem
services they consequently provide. It is managed by the private Foundation Pau Costa.
The labelling is used for the selling of meat and milk products. Indeed, according to them,
extensive livestock farming is a traditional practice that brings important benefits to
society such as landscape conservation and biodiversity, fire risk management, meat,
dairy and wool production, economic dynamism and preservation of the natural and
cultural heritage of the rural world. However, the presence of herds is increasingly rare
in the region.

The MOSAICO project in Extremadura locates mainly in Sierra de Gata and Las Hurdes
(Caceres province). The project started after the 2015 fire, and aims at creating and
maintaining a local economy around an agricultural and forest mosaic. This includes
reforesting with native species, as well as the implementation of sustainable livestock
farming and agriculture that will help to control the fuel in the mountains. These activities
mitigate wildfires, while combating rural depopulation and improving quality of life. The
Mosaico Association gathers some 60 individuals and numerous organisations. They
manage the initiative, which includes a local brand to raise awareness among the
population of the importance of productive firebreaks.

Gran Canaria Mosaico is a strategy for preventing large forest fires promoted by the Gran
Canaria island Council. It encourages the recovery of diverse, inhabited mosaic
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landscapes with lower risk, based on a balance between natural spaces and agricultural,
livestock and forestry activities, and the adaptation of society to coexist with fire.
Shepherds are paid to take the sheep to places where the fire service can act to mitigate
a larger fire if one occurs. They are also considering the development of a brand to
recognise the farmlands contributing to wildfire mitigation.

Beyond Europe, relationships have been developed with interested agents in South Africa
and Chili thanks to the FIRE-RES network, so that FireWine could be eventually replicated
there. A proposal for INTERREG NEXT MED 2026 was also submitted to consolidate the
experiences with countries of the southern Mediterranean (Lebanon, Turkey and
Tunisia). Recognition of the FireWine initiative has been achieved through the EU DG
AGRI, EU DG Civil Protection, and to a relevant environmental entity like Greenpeace.

CTFC is committed to the continuation of the brand, both searching funds to avoid (or
reducing as much as possible) that its related costs are borne by the farmers. During the
FIRE-RES project the work was mainly addressed towards the supply side of the regulation
ecosystem service. As future steps, more efforts need to be made towards wine and food
consumers in general (this is, the general population), but also through key opinion
leaders such as renowned sommeliers, or participation in sector fairs and professional
networks. While the endeavour is still high, the strong impact it may have for farmers and
the reduction of wildfire impacts impels us to work further.
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9.Annexes
9.1. Survey to wine sector actors

SURVEY LAUNCHED ONLINE in 2023

INTRODUCTION:

This questionnaire is part of the FIRE-RES project (https://fire-res.eu/), coordinated by the Forest
Science and Technology Centre of Catalonia. Through this project, we are working, among other
things, to develop incentive mechanisms for forest fire prevention. We would appreciate it if you could
answer some questions about it. It will only take X minutes.

There are no right or wrong answers; what matters to us is that you complete the entire questionnaire
as truthfully as possible. The results of this survey will help to improve the knowledge and visibility of
the role of the agricultural sector in responding to the challenges of landscape-scale fire risk
management (particularly, the role of the agroforestry mosaic).

Consent and Information Rights

The information collected through this questionnaire will be saved in a digital file by the CTFC for the
FIRE-RES project. The legal basis for processing this data is the exercise of an activity for public interest
(article 6.1.e of the General Data Protection Regulation/GDPR). Your responses will be anonymized
and treated with great caution in accordance with the aforementioned European regulations. If any
publication is made later, the data will be published in an aggregated form — meaning it will not be
possible to distinguish the responses of a specific person. The data collected will be processed by
Soazig Darnay and Elena Gorriz, will be used exclusively by the CTFC, and will be kept for at least 2
years. You may access your data, rectify it, request its deletion, or exercise your right to limit the
processing of your data. Consult the website: https://apdcat.gencat.cat/ca/documentacio/RGPD/ for
more information about your rights. To exercise these rights or if you have any questions regarding
data processing at CTFC, you can contact the data protection officer: dpd@ctfc.cat. For more
information: http://www.ctfc.cat/protecciodades.php.

1. By checking the following options, | confirm that:
e | have read and understood the information about my rights.
e | agree that my responses may be used by CTFC researchers for the FIRE-RES project.

Nr Question

Introduction

2 |What is your age?

Gender

4 | In which municipality do you live?
You are...

5 | [If selected more than one option, answer from now on only as the manager of the rural
plots]

Are you in a Denomination of Origin? Which one?

Do you own rural plots? (
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Enotourism

8 | Are you developing wine tourism on your property?

Associations

Do you belong to any association of forest owners?

10
11

Which one?
Since when?

Your Forest

12

What is the dominant tree species

13

Have you sold timber from your forest at any time in the past 20 years?

Forest Uses

14

How many times have you managed to sell timber from your forest?

15

Is there any company that consumes/demands products from your forest near your
property/local scale (within 60 km)?

16

Which?

Forest management

17

Is there a management plan for the forested area?

18

Does that management plan include wildfire prevention measures?

Wildfire Prevention

19

Are you aware of the existence of any wildfire prevention plan that includes your
property at a larger scale, e.g., municipal?

20

What measures does the prevention plan include?

21

Are you implementing the planned actions for fire prevention?

22

How did you develop the forest management or fire prevention plan?

23

Where do you look for information on forest management?

Support for management

24

To your knowledge, are there any grants or subsidies available to manage your forest?

Livestock and vineyards

25

Is there livestock present on the property (including both the agricultural and forested
areas)?

26

What are the reasons for having livestock on the property?

27

Who manages the livestock?

28

Is economic benefit obtained from livestock products?

Wildfires

29

Are you worried about a fire occurring in your area? On a scale from 0 (not at all) to 10
(extremely)

30

Have you experienced any fire on your property or very close to it?

31
32

Indicate the year(s) in which the fire(s) occurred

In your perception, could your property potentially catch fire?

33

What assets could be damaged or negatively affected by a fire on your property? (values
exposed to fire)
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In your perception, how likely is it that the assets mentioned above would burn in case
of a fire on your property? (vulnerability)

Insurances

35 | Do you have insurance for your property to cover potential damages from a wildfire?

Your Property

36 | What is the total area of the lands you manage (hectares)?

37| On the lands you manage, what is the approximate proportion dedicated to each use?

Support for Prevention

Would you be interested in receiving support for fire prevention in any of the following

38
areas?

Are you worried about a fire occurring in your area? On a scale from 0 (not at all) to 10
(extremely)"
40 [ Have you experienced any fire close to you?

39

41 | Indicate the year(s) in which the fire(s) occurred

Incentives for Wildfire Prevention

Following recent wildfires, there has been talk about recognizing and/or
incentivizing the fire damage prevention efforts made by some agricultural
producers through the implementation of good practices (forest management,
recovery of crops in strategic areas, management of herbaceous and cereal
mowing, innovations in soil management, etc.). What are your thoughts on this
matter?

42

FIRE-WINE Label
Within the project, work is underway to develop a label to distinguish
43 [ agricultural products that implement good practices in fire prevention. Would
you be interested in incorporating this label into your company/products?
Regarding the use of the label and communication of your company's
philosophy, which statement would you agree with?
45 [ What brands does your company have?
46 | What do these labels bring you?
FIRE-RES Activities

Would you be interested in participating in future activities related to land management
and fire prevention?

44

47

48 | If you want to receive more information, you can leave your contact details here

49 [ Do you have any further comments?
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8.2 Membership form
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8.3 Checklist
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